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Guidelines



Logos

1.  Primary logos
A choice of five primary
logos can be used.
The logo should lock
up with ‘The Institute
of Contemporary Music 
Performance’ discriptor 
where possible. 
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Logo size 
and exclusion 
zones

The primary positive version  
of the ICMP logo is preferable. 
For print, use the CMYK positive 
variant.	Use	the	RGB	positive	
variant online.

Minimum sizes
We’ve chosen minimum sizes 
carefully, and tested them to 
ensure all elements are as 
legible as possible. With this in 
mind, never reproduce logos to 
be smaller than the minimum 
sizes shown here.

To protect the presence of the 
ICMP master logo, there is an 
exclusion zone.  
 
Calculating the zone 
The x height of the ‘P’ 
determines the exclusion  
zone. Graphic objects should 
not intrude on the exclusion 
zone in any way. Likewise,  
any keylines, boxes, or other 
logos and type should also be  
outside this exclusion zone.

You can place the logo onto 
images, but ensure it stays 
legible.
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Minimum size: Online

15mm 60px



Logo 
placement

Top right is the primary and 
preferred position for our 
logo, so it should appear here 
wherever possible. If the layout 
does not allow for a top right 
placement, the logo can be 
positioned top left.
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Top right: Primary preferred position Top left: Secondary position
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Typography: 
Print

Johnston ITC is our primary 
typeface, and we use it for  
all printed items.

Note 
We only use the weights  
of font specified here.
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Brand primary typeface: Johnston ITC

Johnston ITC bold

aBCdeFghIJklMNopqrsTuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890-=[ ];’\,./{ }:”|<>?
Johnston ITC medium

abCdeFgHIjKlMNOPqrsTUVWxyz
abcdefghijklmnopqrstuvwxyz
1234567890-=[ ];’\,./{ }:”|<>?
Johnston ITC light

aBcdefGhijklmnoPqRStUvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890-=[ ];’\,./{ }:”|<>?



Typography: 
Print
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Brand secondary typeface: Baskerville old Face

Baskerville old Face

abCdEfgHIjkLMnOPqrsTuvWxyz
abcdefghijklmnopqrstuvwxyz
1234567890-=[ ];’\,./{ }:”|<>?

Baskerville Old Face is  
our secondary typeface  
for printed items, headlines  
and pull-out copy.  
 
Note 
We only use the weights  
of font specified here.



Typography: 
Microsoft  
and online
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standard primary typeface: arial

arial bold

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890-=[ ];’\,./{ }:”|<>?
arial regular

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890-=[ ];’\,./{ }:”|<>?

Microsoft office  
Arial is the standard font for 
Microsoft Office templates  
and email communications,  
as it’s the closest equivalent  
to Johnston ITC.

online fonts 
Wherever possible, we use  
the brand font Johnston ITC  
as a web font. When this is  
not possible, use the standard 
fonts shown here. 



Typography: 
Microsoft  
and online
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standard secondary typeface: georgia

georgia regular

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890-=[ ];’\,./{ }:”|<>?

Microsoft office 
Georgia is the standard  
font for Microsoft Office 
templates and emails, as  
it’s the closest equivalent  
to Baskerville Old Face.

online fonts 
Wherever possible, we  
use Baskerville Old Face as 
a web font. When this is not 
possible, use the standard  
fonts shown here.



Colour palette                                  12

ICMp white

CMyk 
00 00 00 00

rgB 
251 173 41

# 
fbad29

ICMp orange

CMyk 
00 70 100 00

rgB 
241 114 158

# 
f1729e

ICMp Black

CMyk 
00 00 00 00

rgB 
00 00 00

# 
231f20

ICMp dark red

CMyk 
20 100 43 45

rgB 
126 01 59

# 
7e013b

ICMp purple

CMyk 
42 85 00 00

rgB 
158 74 156

# 
9e4a9c

ICMp dark blue

CMyk 
100 10 10 40

rgB 
00 109 143

# 
006d8f

ICMp light blue

CMyk 
100 00 10 00

rgB 
00 173 220

# 
00addc

ICMp lime green

CMyk 
20 00 100 00

rgB 
215 223 35

# 
d7df23

ICMp Cerise

CMyk 
00 100 43 19

rgB 
198 06 81

# 
c60651

Combination examples

Colour combination 1

Colour combination 4

Colour combination 2

Colour combination 5

Colour combination 3

Colour combination 6



Imagery                                  00

Bold, graphic and 
intentional imagery can 
really help engage people, 
so choose and use imagery 
and video carefully. 

When choosing illustration 
and photography, use 
images that are relevant, 
informative, and which 
surprise or delight.

Where possible, dial up 
images showing modern 
instruments such as the 
guitar and drums, and 
dial down on classical 
instruments. Students in 
our images need to look 
contemporary, fashionable, 
ambitious and full of 
energy – and show ICMP 
in a professional light. Try 
and use a range of images 
– from a single student in 
focus to small groups of 
students together. And 
where possible, show a 
positive and collaborative 
environment. We’re a 
diverse institution too,  
so strike an equal balance 
between women and 
men, as well as people 
from different ethnic 
backgrounds. Always make 
sure imagery is high quality, 
clear and well lit.



Imagery: 
graphic style

Divide images into six sections 
using the five staves as a guide, 
so ICMP can than go into one 
of these sections. Use this 
technique only on hero images 
that feature in advertising,  
front covers, etc. 

When using this technique 
ensure there is no distortion  
to the facial features.
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When creating videos, ensure 
to maintain a consistent quality 
standard of video footage using 
ICMP pre-approved assets. 

When shooting it’s important to 
consider the different ways the 
video might be watched – television, 
web browser, plasma screen, iPad, 
smart phone, etc.  

Where possible try to shoot in 
the highest quality - it’s better to 
capture video at the best quality, 
rather than trying to upscale 
standard definition. Audio should be 
captured separately to ensure the 
highest quality. Try to use natural 
light so that it falls on your subject 
and finally make sure everyone in 
the shoot has given written consent 
to let the video be posted online. 

video



Contacts 26

If you have any questions about  
the branding, please contact the 
marketing department. 

Henry Brown
Marketing Assistant

t:  020 7328 0222
e:  henry@icmp.co.uk

www.icmp.co.uk




